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PATHFINDER 2009 

 

  

  

 

• Mapped the experiences of those living and working with OC 

• Highlighted challenges and opportunities 

• Data on awareness, women’s experiences, CNS, GPs 

• Qualitative work with clinicians/researchers 

• Identified a series of priority actions  
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IMPACT  

• Improved access for GPs to diagnostic tests 

• Award winning CPD tool for GPs 

• Target Ovarian Cancer’s programme of supportive services  

• Feasibility study on benchmarking fed in to the ICBP study 

• Target Ovarian Cancer’s national research grants programme 

• Call for a national awareness campaign  

• All Party Parliamentary Group on Ovarian Cancer 
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PATHFINDER 2012 

Aims and objectives include 

• To consult more widely with clinicians for the first time 

• To re-measure key aspects of the first study (e.g. awareness, 

access to diagnostics, challenges facing CNS, women) 

• Open up new opportunities to improve care for women 

• To explore the impact of recent challenges in the health 

environment on the care for women with ovarian cancer 
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Advisory 
Panel   

Women 
(382) 

CNS 

(87) 

GPs (402) 
Clinicians 

(124) 

Awareness 
(1004) 
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AWARENESS 

• Tracked changes in knowledge since 2009 

 

• Positive and significant rises 

 

• A long way to go…………… 
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Ovarian cancer: How GPs 
can help with the campaign 

Dr Ian Watson

The NHS is pilot ing a local campaign to 
raise awareness of persistent bloat ing 
as a symptom of ovarian cancer. Being 
prepared is vital – it ’ll make your job 
easier and help save lives.
 

What is Be Clear on Cancer? 

Be Clear on Cancer aims to improve early diagnosis of 

cancer by raising awareness of symptoms and encouraging 

people to see their GP earlier. 

The Department of Health prioritises cancer types based 

on the number of deaths that could be avoided if survival 

rates matched the best in Europe. It then reviews the 

latest evidence and engages with experts to develop key 

messages for the campaigns, testing them locally and 

regionally, before they are rolled out nationally.

What is the campaign’s key message? 

The message for women is: Feeling bloated, most  

days, for three weeks or more could be a sign of 

ovarian cancer.

Why focus on one key symptom?

Recent estimates suggest that around 500 deaths from 

ovarian cancer could be avoided each year if survival rates 

matched the best in Europe.

Focusing on just one key symptom keeps the message 

simple and direct. The Department of Health consulted with 

clinicians who felt that, of the symptoms highlighted in the 

updated NICE guidance, persistent bloating was the most 

important predictor of ovarian cancer. 

We know that people delay going to see their GP for a variety 

of reasons. They may not realise their symptoms are serious, 

worry about wasting the GP’s time or be embarrassed. When 

tested with the target audience, women felt the campaign 

provided reassurance that they should see their GP if they 

had experienced persistent bloating. 

Why does the campaign say ‘on most days, for three 

weeks or more’?

The campaign’s message was tested with GPs and the target 

audience. Women felt the campaign needed to explain what 

was meant by ‘persistent’. They asked for clarity – to know 

how long they should wait before going to see their GP. 

Who is it  aimed at? 

All women aged 50 and over, the age group most at risk of 

developing ovarian cancer, and their key influencers, such as 

friends and family.

What ’s happening in your local area and when?

Local NHS teams are working with the Department of Health 

to develop a range of awareness-raising activities aimed at 

reaching women in your communities. These will be taking 

place from 14 January to mid-March 2013. 

‘Lorem LoremIl imo mod quidi alicates earum et , 

anis et ab id ut ut  am quatemo lenditat  rest ius 

venda precae. Ut accum, quam faccus mi, sae 

cusda nat posto lorem ipsum dolore.’ 

Survivor

naedi.org/beclearoncancer/ovarian
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GP KNOWLEDGE & ACCESS 

TO DIAGNOSTICS 

• Positive shifts in knowledge and attitudes 

• Much larger awareness of NICE guidance than DH Messaging 

• But one in ten have been refused access to diagnostic tests 

• Need for roll out of DH access to diagnostics programme 

• More GPs need to refer 
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WOMEN’S EXPERIENCES 

• Very strong similarities except in a few areas 

• Information meets not met for 25% (diagnosis, chemo, surgery) 

• Increased access to CNS but sharp fall in importance of CNS 

• Fall in number of women asked about clinical trials 

• Women WILL TRAVEL 

• Women need most support AFTER TREATMENT 
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TARGET OVARIAN CANCER 

CAN HELP…. 

• Pathway guides 

• Being Together courses around UK 

• Clinical trials database 
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CLINICAL NURSE 

SPECIALISTS 
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COMING SOON……  
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CLINICIANS 

• Impact of current financial climate 

• Role of the Clinical Nurse Specialist 

• Role of the MDT 

• Advances in surgery 
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LAUNCH 

 

 

23rd January 2012  

4pm to 6pm  

Houses of Parliament 
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